BROADCAST TIME-OUT POLICIES (2007-08)

Minnesota Intercollegiate (MIAC) 

The MIAC does not allow following broadcast protocols. Any institution that has a broadcast during a contest must fit their commercial breaks into regular timeouts. The issue has been brought up several times in our conference but as a conference we have decided against using the broadcast protocol.
CCIW
No media timeouts are permitted at any point in CCIW basketball games, except for during the conference tournament should the conference sign an agreement with a commercial entity.  Otherwise, media timeouts cannot be used.  The conference office must be consulted on all media agreements noting the impact on the other CCIW schools.
It’s a strict policy but its the most fair as it applies to all schools. 

American Southwest (ASC)
The policy is if any electronic media are present, the electronic policy will be followed. Men/women play doubleheaders, so this could vary by gender (usually not, I've found). SIDs and coaches must communicate intent for home or visiting electronic media to each other before the visiting team departs. Most of our schools have non-commercial/internet only broadcasts; fewer and fewer have commercial station contracts.

NESCAC

No conference policy.  We have had limited broadcasts.  To date, it has (for the most part) been worked out with the two schools.  If issues arise, I may be involved to help resolve issues.

USA South Atlantic
"Radio timeouts are permitted in Conference games in which either member has a radio broadcast.  There will be two radio timeouts per half: at the first dead-ball after the 14-minute and 7-minute mark of each half.  If a team takes a time-out before either mark, that timeout will take the place of the radio time-out."  We have left broadcast agreements up to the individual institutions.  It is a route for the generation of funds for some of our institutions and gets quite sensitive.  If broadcasts are being done, the protocol is required.  

North Coast (NCAC)

Our policy—and this is recent—is that all broadcasts/cable/internet contracts must be sent to my office before they are signed.  This way I get to “flag” any problems.  The opponent must agree ahead of time to the broadcast—the other team doesn’t have a game without the opponent! Rights fees, if any, need to be shared with both.  We already have a game protocol and that precedes the broadcast one, unless there is prior agreement of both parties.

Wisconsin (WIAC) and Northern (NAC)
Ay TV or internet broadcasts must go through the conference office since all of our broadcast rights have been given to our TV production partner.
Per NCAA Playing Rule 5-10-5, the following format is to be used for all WIAC men’s and women’s basketball games involving electronic media (e.g., radio, television or Internet audio or visual broadcasts.):

1.
Four 75-second timeouts and two 30-second timeouts for each team per regulation game that can be used at any time.

2.
When there is an extra period(s), each team is entitled to one extra 75-second timeout per extra period in addition to any extra timeouts it has not used previously.

3.
There shall be two 75-second electronic-media timeouts per half that shall occur at the first dead ball after the 16 minute and 8 minute marks.   When either of the teams uses a 75-second timeout(s) in either the first or second half, that timeout shall replace the next agreed-upon electronic-media timeout(s) for that half.

4.
There shall be no additional electronic-media timeouts for extra periods. 

In games not involving electronic media (including those with typed Internet coverage, but without audio or visual broadcast), the timeouts shall be awarded as described in #1 and #2 above and there shall be no media timeouts.  

It is also extremely important for the host institution to inform game officials and visiting coaches (conference and non-conference opponents as well as non-WIAC teams matched-up in a tournament game) prior to the game whether the media timeout format is to be used.    

The administration of the media timeouts is to be discussed by the game officials as part of their normal pre-game conference as well as reviewed with the appropriate table personnel.  Therefore, it is important that table personnel are available at the time prescribed in the WIAC pre-game format.

Game officials must communicate clearly to both benches and the table personnel when a media timeout is being administered.  Given the different scenarios that can occur, it is extremely important that all affected parties are clearly aware of whether a timeout is a media timeout and/or a charged team timeout. 
Centennial

The Centennial Conference has one member school with a commercial station and we do not have a protocol for media timeouts.  We would probably require mutual agreement for breaks in the game every four minutes.

Ohio (OAC)

If a school has a legitimate media game they must notify the other school and the conference with at least 24 hours notice.  Then you get two media timeouts per half, one at the 14-minute mark and one at the seven minute mark during both halves.  Each for one minute in duration.  Once the conference office gets notice we then notify the officials.  They know then that at the first dead ball under the 14 and seven minute marks to call an official timeout.
CUNYAC

We pay for and control all the TV broadcasts and don't have any radio. For the regular season we do not utilize TV timeouts, although we can only if both schools agree.

Individual school agreements involving conference opponents must be pre-approved by the conference.  Re: broadcast protocol, for the regular season it's by mutual agreement for anything that we do not have a policy for. 
Presidents (PAC)

After much discussion, we put in place a conference rule that, if requested at least 24

hours in advance by a commercial station (not applicable campus stations), a PAC

school must allow two media timeouts per half (7th & 14th minutes). However, a school
cannot just show up and expect it - it must be requested in advance.  We have two schools with commercial stations; one has elected to not request media timeouts. 

Agreements with commercial stations do not require approval of the conference office.

Rights to MASCAC Properties 
Names and Marks. The MASCAC owns or controls all rights and interests in its name, logo, seal, trademarks and service marks, whether registered or unregistered, including the “Massachusetts State College Athletic Conference” and “MASCAC”.  The MASCAC will prosecute infringement of identical or confusingly similar marks.  The MASCAC shall maintain control over the nature and quality of the goods and services rendered under the marks; therefore, no use of the marks by others will be permitted in advertising, in association with commercial services or related to the sale of merchandise without the specific approval of the MASCAC Commissioner. 
Media Rights. The MASCAC owns or controls all media rights to any and all MASCAC postseason events (i.e., postseason tournaments and championships) as well as all regular-season events that are considered as part of an established MASCAC conference schedule. As such, the conference can elect to transfer ownership or control of selected events to its member institutions and/or transfer distribution rights to a designated third party. These rights include television (live and delayed), radio broadcasting (see Radio Broadcast Rights), internet streaming, IP-TV, commercial photography and any other present or future form of electronic or print reproduction or representation of MASCAC events (e.g., DVDs).  The term of an agreement would be limited to three years. 
Distribution Rights. The MASCAC shall have the authority to negotiate and enter into agreements for the distribution rights to all MASCAC events as defined in Media Rights so as to maximize the revenue potential and to ensure a relatively equal distribution of revenue as well as exposure opportunities for all of its conference members. Member institutions are precluded from unilaterally negotiated rights to MASCAC events as defined in Media Rights without prior written authorization from the MASCAC. Any conference-wide agreement for distribution rights reached with a third party shall include a clearly delineated protocol with respect to the manner in which the rights to any particular event are relinquished thereby transferring production and/or distribution rights to individual institutions. 
Revenue Distribution. Revenue generated from web casting distribution rights pertaining to MASCAC events will be distributed from the conference office annually.  Each institution will receive a percentage of the total profits based on the percentage of games they hosted.  Prior to this calculation, the conference office will receive 11% (1/9) of the total proceeds to reinvest into technology efforts for the conference and conference expenses. 
Radio Broadcast Rights. Radio broadcast rights for MASCAC regular-season events shall be owned and controlled by the member institutions. Radio broadcast rights for all MASCAC postseason events are to be owned and controlled by the conference.
MASCAC ADMINISTRATIVE REGULATIONS
Student Broadcast Productions. Any MASCAC agreement with a third party to produce and/or distribute MASCAC events will include the stipulation that the transference of media rights to the third party will not interfere with student broadcast productions provided the distribution of these events is limited to a localized geographical area and does not include the sale of electronic reproductions of MASCAC events (e.g., DVDs).
